Coalition to Save Our GPS Clips

September 26, 2011

LightSquared CEO Sanjiv Ahuja published an open letter today repeating past claims by the company in major newspapers including The Wall Street Journal and The New York Times, as well as in a press release.  The Washington Post, Wall Street Journal, CNET, PC Magazine, Telecompaper Americas, and Light Reading all reported on the letter. 

Bloomberg reports that LightSquared faces increased resistance in Washington that could derail its planned deployment.  The article notes that U.S. agencies have demanded more testing of the network, and that Republican lawmakers have stepped up criticism of the company in the wake of the collapse of Solyndra, accusing the Obama administration of favoritism toward LightSquared after receiving contributions from the company’s CEO and backer. 

· “The sum of all that makes its quest to go operational even more challenging than it was a couple of weeks ago -- and it was challenging then,” Jeffrey Silva, a Washington-based analyst with Medley Global Advisors, said in an interview. “It’s getting hard to visualize a path forward.”

Politico also reported on problems for LightSquared in Washington, mostly from Republicans. But “while Democrats are supportive of LightSquared’s bid to enter the wireless market,” the article says, “they aren’t rushing to defend the company or the administration and have concerns about the technical challenges.”

LightSquared issued a press release announcing a wholesale agreement with AirTouch(R) Communications, which develops telecommunications products that can converge various services including voice, data, video and even traditional landline.

Outlets including Wireless News and Entertainment Close-Up continue to report that LightSquared, along with Javad GNSS, claim to have developed a filter to mitigate interference to GPS. 

A Pittsburgh Post-Gazette column on Obama administration “scandals” explains allegations of favoritism to LightSquared, arguing that “LightSquared could get people killed.”

Foxnews.com reports that George Soros has been linked to LightSquared and that President Obama once invested $90,000 in the company.

CBS News reported on Rep. Bachmann’s open letter accusing the administration of “crony capitalism.”
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CNET.com (Blog), LightSquared makes 4G case to the public, September 26, 2011 Monday 4:17 AM EST, LENGTH: 1076 words
LightSquared CEO Sanjiv Ahuja is taking his case for building another 4G network to the public.

Ahuja and LightSquared plan to publish an open letter in major newspapers tomorrow advocating the need for the company's planned 4G LTE network, which has come under fire over concerns that it interferes with critical GPS equipment. Over the past few months, the company has attempted to appease GPS companies, government officials, and regulators, by taking steps including using spectrum less likely to cause interference, starting up a program to address the issue in rural communities, and most recently unveiling a device that would solve the interference problem altogether.

Through it all, LightSquared has faced stiff resistance from the GPS industry and continued skepticism from government officials. By sending out its open letter, the company hopes to get the public on its side and apply pressure to the regulators who still need to approve the 4G network rollout.

"America's wireless infrastructure is at a critical crossroad as weak signals, dead-zones, and over-subscribed networks risk stalling American innovation and failing to meet consumer needs now and in the future," Sanjiv said in the letter.

LightSquared, which is owned by Philip Falcone and his Harbinger Capital hedge fund, has been attempting to build an open wholesale 4G LTE network that would lease capacity and service to retailers, rural carriers, or other major wireless companies looking to offload some excess capacity. The company says it believes the network is the answer to the looming capacity crunch facing the wireless industry.

To read more click here.
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Entertainment Close-Up, LightSquared Signs Agreement with Javad, September 26, 2011 Monday, LENGTH: 496 words

LightSquared, a wholesale carrier building a wireless broadband network that will create consumer choice, has signed an agreement with Javad GNSS to develop a system that will eliminate related interference issues for high-precision GPS devices.

The Javad GNSS system can be adapted to work with high-precision GPS devices including those already in the agriculture, surveying, construction and defense industries.

The Company said Javad GNSS has completed the design, made prototypes and tested those prototypes. Preproduction units will be released for public tests in October, followed by mass production. High-precision receivers for positioning applications are expected to go to market by November 2011 and precision timing devices by March 2012.

"I have said from the beginning that this interference issue will be resolved as soon as smart engineers like Javad Ashjaee put their minds to it. With this new system, Mr. Ashjaee makes another mark for himself as a cutting edge pioneer in the precision GPS industry, a field he has helped shape for more than 30 years," said Sanjiv Ahuja, chairman and chief executive officer of LightSquared.

"This breakthrough is a final step toward LightSquared's goal of building a nationwide wireless network that will bring lower prices and better service to Americans from coast to coast."

To develop the technology, the Company noted that Javad GNSS took the existing flagship receivers and reconfigured the filters and linear amplifiers to make them completely compatible with LightSquared's bottom 10 MHz of spectrum. It was a very simple and inexpensive process and was developed in a matter of days. The additional cost for this technology is not expected to increase the selling price of the device to the customer.
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FierceBroadbandWireless, Dish Network looking at partnering, acquiring wireless operator, September 26, 2011 Monday 3:35 AM EST, LENGTH: 305 words

Dish Network is entertaining the idea of partnering or purchasing a wireless operator such as Sprint Nextel (NYSE:S) and Clearwire (NASDAQ:CLWR), the company's chief executive Joseph Clayton told Bloomberg.

The satellite company earlier this year purchased TerreStar Networks and DBSD North America out of bankruptcy and petitioned the FCC last month to allow it to combine the S-Band spectrum licensees it acquired from those companies and build a hybrid satellite-terrestrial mobile broadband network using LTE-Advanced technology.

Dish, citing the conditional waiver the FCC granted LightSquared, wants to build out a hybrid network using the 40 MHz of spectrum from TerreStar and DBSD under a subsidiary called Gamma, and argues that the network will help promote the FCC's goal of expanding broadband access. In its filing to request the transfer of the spectrum licenses, Dish said that the FCC should waive its Ancillary Terrestrial Component (ATC) "integrated service" rule, and permit Dish provide dual-mode devices to customers who want them, and single-mode terrestrial devices to customers who do not want the satellite function.

To read more click here.
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PC Magazine.com, LightSquared: It's Not Our Fault, September 26, 2011 Monday 1:07 AM EST, BYLINE: Mark Hachman mark_hachman@pcmag.com, LENGTH: 1098 words

LightSquared said Sunday night that the company will publish an open letter in major newspapers Monday that, based upon the text, appears to try to shift blame away from the company.

The letter, signed by Sanjiv Ahuja, the chairman and chief executive of LightSquared, was released on Sunday night, before the papers hit the streets.

In it, Ahuja claims that LightSquared has solved the problem of rural telecommunications, successfully addressed FCC concerns that its technology interferes with GPS devices, and will create thousands of jobs in the process. "The current nationwide wireless providers have failed to innovate and in the process have failed to keep pace with consumer and technological demands," Ahuja said in the letter's second paragraph.

LightSquared says a total of $14 billion has been spent in developing its own LTE network, which it will license out to customers to build their own network. One of those carriers is Sprint, which signed a 15-year deal to host its network.

It's unclear, however, what Ahuja then implies two paragraphs later, after he introduces the "concerns" which have been raised about interference with GPS devices. He indicates his company isn't at fault.

"Recently, concerns have been raised about interference with GPS devices," Ahuja wrote. "We take these concerns very seriously. Despite the fact that the interference is caused by others' inappropriate use of LightSquared's licensed spectrum, we have been proactive in working toward a solution to the GPS issue."

To read more click here.
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SATELLITE WEEK, Commerce Committees Keeping Tabs on LightSquared Behind the Scenes, September 26, 2011 Monday, LENGTH: 1243 words

The House and Senate Commerce Committees are working largely behind the scenes on the LightSquared matter rather than in a public forum, despite the increasingly political nature, including claims of undue political influence. The approach likely reflects a willingness to let the FCC, in its role as the expert agency, sort out the spectrum interference issue, said observers. Other committees, including the House Science Committee and House Armed Services Subcommittee on Strategic Forces, haven't been reluctant to criticize the FCC for its handling of the issue.

<Return to top>
SATELLITE WEEK, September 26, 2011 Monday, SECTION: SATELLITE TV, LENGTH: 172 words

DirecTV in the past considered making use of L-band spectrum owned by LightSquared, DirecTV CEO Mike White said at the Goldman Sachs conference in New York City Sept. 22. "We looked at the LightSquared stuff a number of years ago and actually it was our team that did the work that said 'This isn't going to work because it conflicts with GPS,' so we walked away from it." He said spectrum aggregation is a difficult proposition in DirecTV's view. "Our judgment has been to acquire spectrum, build out a network" and "the economies of scale that are entailed in that and do it on your own," and that's "pretty tough" to do, he said. White said he was speaking about DirecTV's decision not to go down the spectrum aggregation route. He said he wasn't talking about Dish Network's spectrum plans. "So we've looked for more ways to partner," including ongoing testing of an antenna that uses Verizon 4G and LTE to increase Internet connectivity, White said. That progress has been slowed by concerns of capacity and broadband caps, he said.
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SATELLITE WEEK, September 26, 2011 Monday, SECTION: MOBILE SATELLITE, LENGTH: 395 words

LightSquared investor Phil Falcone is wrongly dismissive of GPS interference concerns, said the Save Our GPS Coalition. Falcone described some of the concerns raised during a House Armed Services Subcommittee on Strategic Forces hearing (SW Sept 19 p1) as "misinformation," during an interview on Fox News. "At this point, there is apparently nothing that can convince Mr. Falcone that there are legitimate concerns over interference from GPS &ndash- even though every major government agency and every affected company other than LightSquared is on record that its proposal will cause substantial and harmful interference to critical uses of GPS," said the coalition.
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SATELLITE WEEK, September 26, 2011 Monday, SECTION: CAPITOL HILL, LENGTH: 686 words

Presidential candidate Michele Bachmann said she was shocked to learn that the White House allegedly influenced a witness's testimony in the LightSquared hearing earlier this month in the House Armed Services Committee. The White House reportedly asked General William Shelton, commander of the U.S. Air Force Space Command, to change testimony to say the Pentagon hoped to finish LightSquared testing within 90 days and to reflect Shelton's support for the broadband initiatives. A report from the Center for Public Integrity detailed emails between LightSquared and the White House seeking to set up meetings around the time large donations were made by LightSquared executives, largely to Democrats. "Sadly, I believe President [Barack] Obama is willing to overlook the risks the LightSquared 4G network could pose to the American people and national security because he would rather grant political favors to two of his supporters involved in this situation," Rep.
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Wireless News, LightSquared Develops Solution to Solve GPS Interference Issues, September 26, 2011 Monday, LENGTH: 150 words

LightSquared, a wholesale carrier building a nationwide wireless broadband network that will create consumer choice and industry development, announced it has signed an agreement with Javad GNSS to develop a system that will eliminate related interference issues for high-precision GPS devices.

According to a release, the Javad GNSS system can be adapted to work with high-precision GPS devices including those already in the agriculture, surveying, construction and defense industries.

Javad GNSS has completed the design, made prototypes and tested those prototypes. Preproduction units will be released for public tests in October, followed by mass production.

According to LightSquared, the high-precision receivers for positioning applications are expected to go to market by November 2011 and precision timing devices by March 2012.
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Blogcritics.org Politics, Obama and the LightSquared Scandal, September 25, 2011 Sunday 8:00 AM EST, LENGTH: 1032 words

What is LightSquared?

LightSquared is a company that plans to develop a wholesale 4G LTE wireless broadband communications network. 4G is the fourth generation of cellular wireless standards. Long Term Evolution (LTE) is a standard for wireless communication of high-speed data. From the LightSquared web site: "LightSquared will unleash the boundless opportunity of wireless broadband connectivity for all. We believe that it is time to transform the broadband industry to one that truly fosters innovation, creativity, and freedom of choice - with limitless and unimaginable possibilities." It continues, "Through its wholesale-only business model, those without their own wireless network or who have limited geographic coverage or spectrum can market and sell their own products using the LightSquared network." LightSquared, as of February, 2011, had about $1.75 billion in debt and equity. LightSquared is being promoted by Philip Falcone.

Who is Philip Falcone?

Philip Falcone is Senior Managing Director of the Harbinger Capital Partners Funds, a hedge fund. He has more than 20 years experience in leveraged finance and leveraged companies. Falcone was born in an iron-ore mining town in Minnesota. He attended Harvard, which led to a career on Wall Street, and to a successful hedge fund. He is a major Democrat donor. Falcone is a hedge fund investor who made a huge fortune shorting subprime debt.

To read more click here.
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Pittsburgh Post-Gazette (Pennsylvania), SCANDALS PROLIFERATE BUT MOST MEDIA ARE PLAYING THEM DOWN, September 25, 2011 Sunday, LENGTH: 729 words

More scandals swirl about Barack Obama than perhaps any president before him. Let's start with ...

Solyndra

After receiving a $535 million guaranteed loan from the Obama administration, Solyndra, a manufacturer of solar panels, filed for bankruptcy this month. In a possible violation of federal law, private investors were given priority over taxpayers for claims on Solyndra's assets.

The White House overrode objections from analysts at the Office of Management and Budget, who questioned Solyndra's business plan. Billionaire George Kaiser, a major investor in Solyndra, is a major fundraiser for Mr. Obama. He and Solyndra executives visited the White House 20 times before the loan was made.

The FBI raided Solyndra's San Francisco headquarters Sept. 8. At a congressional hearing Friday, Solyndra executives said they wouldn't answer questions because they might incriminate themselves.

LightSquared

The general commanding the Air Force Space Command told the House Armed Services Committee that the White House pressured him to make his testimony more favorable to a satellite communications company owned by an Obama donor.

The Pentagon fears the wireless telephone network planned by the company, LightSquared, will interfere with the Global Positioning System on which the military depends for navigation and targeting, Gen. William Shelton said.

To read more click here.

<Return to top>
PR Newswire, Open Letter From LightSquared CEO Sanjiv Ahuja, September 25, 2011 Sunday 10:17 PM EST, LENGTH: 1056 words

LightSquared is Committed to Making Broadband Accessible and Affordable for All Americans

LightSquared(TM)'s CEO, Sanjiv Ahuja, will publish an open letter to all Americans that will run in major newspapers on Monday. In the letter, Mr. Ahuja reaffirms LightSquared's commitment to making wireless broadband accessible and affordable across America through the company's wholesale-only nationwide 4G-LTE network integrated with satellite coverage.

The text of the letter reads:

To Americans everywhere,

Today, with limited competition in the U.S. wireless market, there are still vast areas of our country without access to broadband. Other areas are plagued by dropped calls and weak signals.

America's wireless infrastructure is at a critical crossroad as weak signals, dead-zones, and over-subscribed networks risk stalling American innovation and failing to meet consumer needs now and in the future. Within the next 24 months, demand for broadband wireless will outstrip the current total spectrum available in the United States-jeopardizing everything from the smartphones and tablets we love to the emergency responder services we rely upon to keep us safe. The current nationwide wireless providers have failed to innovate and in the process have failed to keep pace with consumer and technological demands.

To read more click here.

<Return to top>
The Myrtle Beach Sun-News (South Carolina), Obama's dangerous broadband boondoggle; lightsquared, September 24, 2011 Saturday, BYLINE: MichelleMalkin, LENGTH: 512 words

If you thought the half-billion-dollar, stimulus-funded Solyndra solar company bust was a taxpayer nightmare, just wait. If you thought the botched Fast and Furious border gun-smuggling surveillance operation was a national security nightmare, hold on. Right on the heels of those two blood-boilers comes yet another alleged pay-for-play racket from the most ethical administration ever.

Welcome to LightSquared. It's a toxic mix of venture socialism (to borrow GOP Sen. Jim DeMint's apt phrase), campaign finance influence-peddling and perilous corner-cutting all rolled into one.

The company is building "a state-of-the-art open wireless broadband network." Competition in the industry is a good thing, of course. But military, government and civilian aviation experts have long objected to LightSquared's potential to interfere with the Global Positioning System (GPS) satellite network.

Two high-ranking witnesses - Air Force Space Command four-star Gen. William Shelton and National Coordination Office for Space-Based Positioning, Navigation and Timing Director Anthony Russo - have now blown the whistle on how the White House pressured them to alter their congressional testimony and play down concerns about LightSquared's threat to military communications. According to Eli Lake of The Daily Beast, both officials were urged to express confidence in the company and endorse its promise to address any technical concerns "within 90 days."

So, what's greasing LightSquared's skids? Hint: It used to be known as "Skyterra." In 2005, Obama put $50,000 into the speculative firm - raising eyebrows even among his water-carriers at The New York Times. The paper noted that Skyterra's principal backers at the time of the investment included four Obama "friends and donors who had raised more than $150,000 for his political committees."

To read more click here.

<Return to top>
PR Newswire (U.S.), LightSquared Signs Multi-Year Wholesale Agreement with AirTouch Communications, 680 words, 26 September 2011

AirTouch will launch bundled mobile services using the LightSquared network 

 

RESTON, Va. and NEWPORT BEACH, Calif., Sept. 26, 2011 /PRNewswire/ -- LightSquared(TM), a wholesale carrier building a nationwide wireless broadband network that will create consumer choice and drive industry innovation, has signed a wholesale agreement with AirTouch(R) Communications (OTCBB: ATCH), which develops telecommunications products that can converge various services including voice, data, video and even traditional landline.

Using the LightSquared network, AirTouch will offer its own branded wireless connectivity, opening up an important new revenue stream for the company. Consumers and businesses who purchase AirTouch products can now conveniently sign up for accompanying AirTouch wireless connectivity for those devices. AirTouch will also offer its devices through LightSquared's other wholesale partners.

AirTouch has a rich history of providing next generation high-performance, consumer friendly cellular cordless telephone technology and wireless signal amplification products to businesses and consumers. These include its cell@home, HomeConnex, UFO and FocalPoint products which are and will be sold through various channels.

LightSquared has now signed 15 partner agreements with companies that are eager to develop innovative mobile services, devices and applications on LightSquared's open network. AirTouch represents the first device manufacturer that will sell wireless connectivity over LightSquared's network combined with its communications devices.

"With LightSquared's wholesale-only business model, we can not only provide wireless connectivity to existing customers, but we are now able to tap new revenue streams while generating additional value for our customers and shareholders," said Hide Kanakubo, CEO, AirTouch. "This agreement will help us energize our business model to deliver a much broader range of innovative new products and services."

To read more click here.
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Telecompaper Americas, LightSquared starts newspaper campaign, 210 words, 26 September 2011

LightSquared will run an open letter from its CEO Sanjiv Ahuja in major US newspapers on 26 September, as part of the company's lobbying to ensure the launch of its satellite and LTE network. The company is currently in talks with the FCC about how to limit interference from its radio frequencies on GPS services. Until a solution is reach, it cannot start services. Ahuja's letter highlights the need for more broadband capacity in the US and claims support from US lawmakers and the GPS industry going back to 2003, when it was first licensed. LightSquared blamed the GPS interference on "others' inappropriate use of LightSquared's licensed spectrum" and said it's working hard on a solution, including a USD 150 million private investment in testing and finding a solution.

To read more click here.

<Return to top>
Lightreading.com, LightSquared: We're the Good Guys, September 26, 2011, Michelle Donegan

LightSquared published an open letter on Monday from the company's CEO Sanjiv Ahuja, appealing to the U.S. public to rally support for its wholesale Long Term Evolution (LTE) network.

In a letter addressed to "Americans everywhere" and published in major U.S. newspapers, Ahuja made his case for the LightSquared network.

In particular, Ahuja addressed the worries about GPS interference and detailed LightSquared's efforts to resolve the problem, all of which have been done "despite the fact that the interference is caused by others' inappropriate use of LightSquared's licensed spectrum."

Ahuja claimed that LightSquared had resolved 99.5 percent of all commercial GPS interference and was now working on the remaining .5 percent of interference "occurring on precision devices." He also noted that his company was investing US$150 million in the interference fix. (See LightSquared Claims High-Precision GPS Fix.)

To read more click here.
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Politico, After Solyndra, GOP turns on Lightsquared, By ELIZA KRIGMAN | 9/23/11 3:15 PM EDT

After hitting political pay dirt with the Solyndra scandal, Republicans now have a new target for charges of White House cronyism: wireless upstart LightSquared.

Despite key differences between the companies — LightSquared has not received a loan from the government, nor has it filed for bankruptcy — chairmen of two House committees this week used LightSquared’s name interchangeably with scandal-plagued Solyndra.

Republicans on the House Science and Technology Committee, meanwhile, demanded the White House turn over documents chronicling interactions with LightSquared and other lawmakers joined the chorus slinging charges.

“The support of LightSquared is crony capitalism at its worst,” Rep. Michele Bachmann (R-Minn.) wrote in an open letter to her constituents Thursday. “I believe President Obama is willing to overlook the risks the LightSquared 4G network could pose to the American people and national security because he would rather grant political favors to two of his supporters involved in this situation.”

Both LightSquared and the White House deny the allegations. The company, meanwhile, balks at any comparison to Solyndra.

To read more click here.
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FoxNews.com, Soros Surfaces on the Edge of White House Controversy Involving LightSquared, Published September 23, 2011 

Billionaire financier and liberal activist George Soros has been financially linked to LightSquared, which is at the center of allegations that the White House pressured a Pentagon commander to change his prepared congressional testimony to benefit the Virginia-based telecom company that once received a $90,000 investment from President Obama.

LightSquared is seeking to establish a new wireless broadband network that many, including Air Force Gen. William Shelton, believe could interfere with critical GPS systems used by the U.S. military. But Shelton, head of Space Command, confided to lawmakers that he thought his testimony had been leaked to LightSquared, and that he had rejected requests from the White House to downplay his concerns.

The company is being funded by private equity titan Philip Falcone, the founder of Harbinger Capital Partners, a hedge fund that has counted Soros as a "significant" investor since 2009, according to The Wall Street Journal.

Soros also funds four groups that have lobbied on behalf of LightSquared in regulatory and policy fights. 

To read more click here.
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The Washington Post, The Circuit: LightSquared promises jobs, increased access; Facebook privacy; Netflix, DreamWorks sign a deal, Posted at 08:41 AM ET, 09/26/2011, By Hayley Tsukayama

LEADING THE DAY: LightSquared, under pressure amid criticism that the company received preferential treatment from the Obama administration, has launched an ad campaign promising to bring 75,000 U.S. jobs and broadband access to 260 million Americans. The company’s plans for a wireless broadband network have been criticized for its potential to interfere with the GPS satellite network relied on by the military and private industry.

Chief executive Sanjiv Ahuja said in a letter that “99.5 percent of all commercial GPS interference accounted for and solved” and that the company is working now with the GPS industry to resolve the “remaining .5 percent of GPS interference occurring on precision devices that also inappropriately violate our licensed spectrum.”

To read more click here.
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CBS News, September 23, 2011 6:29 PM, Michele Bachmann: "Crony capitalism" helping communications company LightSquared, By Sarah Huisenga

In a letter posted to her congressional website Thursday, Bachmann accused the administration of allowing the tech company LightSquared to "put millions of Americans in harm's way" by activating a wireless signal that will jam global positioning systems, which would affect both civilian and military operations.

In fact, the Federal Communications Commission has blocked the company, LightSquared, from operating in the wireless spectrum until it resolves the interference issue.

Bachmann charges that LightSquared is benefiting from "crony capitalism" because one of its top investors, Phil Falcone, donated to Democratic campaigns. She suggests that the billionaire's political largesse is the reason that the FCC recently granted a waiver allowing LightSquared to accept contracts from communications companies interested in using its innovative satellite and land-based broadband network.

The waiver is conditional, however: The FCC's approval is conditional upon LightSquared resolving technical problems with its new system. Recent tests have shown that LightSquared's technology does interfere with global positioning systems and the FCC has said the company must resolve the problem.

Bachmann is seizing on an issue that has recently galvanized Republican lawmakers, after a Center for Public Integrity report revealed communications between the White House and the wireless firm.

To read more click here.
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Bloomberg, Falcone’s LightSquared Chances Dimming as Obstacles Mount, By Todd Shields | September 26, 2011 12:01AM ET

Philip Falcone’s gamble on the LightSquared wireless venture faces increased resistance in Washington, where additional technical review and accusations of political meddling may derail the project.

U.S. agencies are demanding a second round of testing to determine whether LightSquared will disrupt the global- positioning system. Republican lawmakers stepped up criticism after the collapse of government-backed Solyndra LLC, saying the Obama administration may have favored LightSquared after receiving contributions from Falcone and a company executive.

“The sum of all that makes its quest to go operational even more challenging than it was a couple of weeks ago -- and it was challenging then,” Jeffrey Silva, a Washington-based analyst with Medley Global Advisors, said in an interview. “It’s getting hard to visualize a path forward.”

LightSquared, backed by $3 billion from Falcone’s Harbinger Capital Partners hedge fund, is seeking Federal Communications Commission approval for a network offering wireless Internet service to 260 million people. The company must resolve concerns that its signals will overwhelm faint transmissions from GPS satellites that guide cars, boats, airplanes and tractors.

LightSquared needs clearance to use its airwaves by Dec. 31 or face a possible rupture of a 15-year, $13.5 billion cost- sharing agreement to build a network with Sprint Nextel Corp., Jonathan Chaplin, an analyst at Credit Suisse Group AG in New York, said in an interview.

“If they lose the Sprint deal the prospect of them raising capital, I would say, would be zero,” Chaplin said.
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The Wall Street Journal, SEPTEMBER 26, 2011, 12:39 P.M. ET, LightSquared Defends Technology in National Ads, BY GREG BENSINGER

Billionaire Phil Falcone's LightSquared wireless venture took out full-page newspaper ads to defend its plans to fix interference its network may cause to global-positioning systems used by the U.S. military, auto makers and others.

LightSquared, which has committed to building out a nationwide fourth-generation wireless network to offer wholesale service to other carriers, said the interference was caused by the "inappropriate use" of its air waves by other companies and it had found a solution for all but 0.5% of GPS users.

LightSquared has been buffeted by criticism from General Motors Co., Deere & Co. and others who say the plan to use spectrum originally set aside for satellites could drown out GPS signals. The company has vowed to use an alternate frequency and is testing filtering devices that it says could mitigate interference.

Last week, Republican presidential candidate and Minnesota Rep. Michele Bachmann accused the Obama administration of "crony capitalism" by allowing Mr. Falcone's company to continue to operate through a Federal Communications Commission waiver to use the satellite spectrum for a terrestrial network.

"We are making a $150 million private investment in the solution for GPS," LightSquared said in its ad. The company added that its filtering devices "can be implemented simply, quickly, and inexpensively into GPS devices."

The ad appeared in newspapers nationwide, including the New York Times and The Wall Street Journal, which is owned by News Corp.

To read more click here.
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